Adobe

PDM- Adobe Media Manager: Audience Targeted Creative (2015v1)

Products and Services described in this PDM are On-demand Services and are governed by the terms of the General
Terms, the Exhibit for On-demand Services and Managed Services, this PDM, and the applicable sales order.

PRODUCT SPECIFICATIONS

1. Adobe Media Manager: Audience Targeted Creative — Product Description.

1.1 License Metric. Adobe Media Manager: Audience Targeted Creative is licensed on a per CPM Impressions
basis (i.e., per thousand Impressions).

1.2 Description. Adobe Media Manager: Audience Targeted Creative allows Customer to define audience
segments based on a variety of data sources. For each segment, Customer can create and align dynamic
display ad templates in order to deliver targeted ad units to the specific audience segments. The display
ads are served to the audience targets as they browse the web on third party web sites. The On-demand
Services facilitate A/B/n split and multivariate tests to determine the most effective ad creative.

13 Product Limitations and User Restrictions. Adobe Media Manager: Audience Targeted Creative may not
be used in conjunction with Adobe Media Manager Standard.

PRODUCT SPECIFIC LICENSING TERMS

2. License. Section 2.1(A)(2) (License Grant from Adobe) of the Exhibit for On-demand Services and Managed
Services will also include Strategic Partner Sites. All references to “Customer Data” in section 2.4 (License Grant
from Customer) of the Exhibit for On-demand Services and Managed Services also include “Strategic Partner Data”
and “Third-Party Data” if Customer has obtained the right from the Strategic Partner or Third-Party Provider to
grant Adobe such rights.

3. Additional License Restrictions. A subpart “(G)” is added to the restrictions in section 2.2 (License Restrictions) of
the Exhibit for On-demand Services and Managed Services, as follows: “...(G) the Ad targeting functionality of the
On-demand Service may only be used in connection with a particular Ad containing the Distributed Code and
Customer is only entitled to use the site-side content-serving capabilities of the On-demand Service in connection
with Ad targeting.” In connection with using the Ad targeting capabilities of the On-demand Service, Customer is
only entitled to use the content serving capabilities for the purpose of matching the experience on the Customer
Site (the “site side experience”) with incoming visitors from the targeted Ad Campaign.

4. Counting Impressions. If Customer also has separately licensed Adobe® Test & Target, Adobe® Test & Target 1:1,
Adobe Target, or any bundle of Adobe products containing Test & Target functionality, the Impressions associated
with site-side requests for the On-demand Service will be counted and billed separately from calculation of the
requests or server calls made in connection with Customer’s usage of the Test & Target functionality. In
connection with Customer’s use of the On-demand Service, an Impression that functions as an Ad call will be
counted as requested even if the related Ad is not displayed on the Ad Site as a result of blocking by any form or
method used by any security software or by any other mechanism designed to prevent unwanted material from
being displayed on such Ad Site or to the visitor of the Ad Site.

5. Transferring Transmitted Data. Upon request by Customer, Adobe will transmit specified Transmitted Data to a
Targeting Platform on behalf of Customer. Customer is responsible for ensuring that any use or combination of the
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10.

Transmitted Data (by Customer, the Targeting Platform, or other third parties) complies with Customer’s
obligations under this Agreement and all applicable laws, guidelines, regulations, codes, rules, and established
industry best practices for data usage and privacy (such as the DAA Self-Regulatory Principles when applicable).

Use of a Targeting Platform. Adobe’s transfer of Transmitted Data to a Targeting Platform does not constitute a
grant to Targeting Platform or other third parties the right to access Adobe’s online reporting interface or tools or
to receive reports generated by Customer within Adobe’s online reporting interface or tools. In addition, if the
Transmitted Data is modified or combined with other data and subsequently transferred back to Adobe for use in
connection with Adobe’s products and services, Customer expressly authorizes such transfer, and such data is
considered Third-Party Data. Adobe does not control, or have responsibility for, either the usage of the
Transmitted Data by Customer through the Targeting Platform or for Customer’s combination of the Transmitted
Data with any other data through the Targeting Platform’s technology or services.

Additional Privacy Terms. The following sections are added to section 5 (Privacy) of the Exhibit for On-demand
Services and Managed Services:

7.1 Ad Targeting. If Customer is either located in the U.S. or uses the On-demand Services on Customer Sites
directed towards visitors located in the U.S., Customer must abide by the DAA Self-Regulatory Principles in
connection with its use of the On-demand Services.

7.2 Strategic Partners and Network Partners. Customer is responsible for Strategic Partners’ and Network
Partners’ compliance with applicable laws, guidelines, regulations, codes, and rules (including the DAA
Self-Regulatory Principles where applicable). Customer is also responsible for ensuring that Strategic
Partner and Network Partner provide a privacy policy on its site that:

(A) identifies the collection and use of information gathered in connection with On-demand Services; and

(B) offers individuals an opportunity to opt out (or opt in if applicable law requires) to the collection or
use of information gathered in connection with the On-demand Services.

7.3 Personal Data. Customer must ensure that Customer, Customer’s Strategic Partners, Customer’s Network
Partners, and Customer’s Third-Party Data Providers do not transmit, provide, or otherwise make available
to Adobe any Personal Data and do not derive Personal Data by, for example, any linking of, or cross-
comparison of, the Transmitted Data with other data that the Targeting Platform may possess or acquire
from third party sources.

Additional Claims. Customer’s defense and indemnification obligations set forth in section 6 (Claims) of the Exhibit
for On-demand Services and Managed Services will also apply to Claims that arise from either:

8.1 a Strategic Partner’s actions, a Third-Party Data Provider’s actions, or Customer’s actions in connection
with using a Targeting Platform; or

8.2 the use, display, exchange, or transfer of Transmitted Data between and among Strategic Partners, Third-
Party Data Providers, Network Partners, or Targeting Platforms and Adobe.

Effect of Termination. Customer’s obligations in section 4.1(B)(2) (Effect of Termination or Expiration) of the
Exhibit for On-demand Services and Managed Services also apply to Strategic Partner Sites, Ads, and Ad Sites.

Support. Any valid On-demand User or network operations personnel of Customer will have access to product
technical support for the On-demand Services by contacting Customer’s account manager via email address or
phone during normal business hours, which are 9am — 6pm Customer’s local time.

11.

12,

13.

14.

Additional Definitions for Product Specific Licensing Terms.

“Ad” means any advertisement delivered by Customer, including without limitation advertisements with dynamic
(i.e., changing) Advertising Materials.

“Ad Campaigns” means a display advertising program defined by the advertiser (i.e., Customer) or its designated
agency, for which Impressions are purchased and delivered, in order to notify consumers of the advertiser’s offer(s).
The campaign will have a specific start and end date and a defined budget.

“Ad Site(s)” means third-party website(s) for which Customer has provided explicit authorization for Network
Partners to display Ads on behalf of Customer.

“Advertising Materials” means artwork, copy, active URLs or other content for advertisements, including all such
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15.

16.

17.

18.

19.

20.

21.
22.

23.

24.
25.

26.

27.
28.

29.

content inserted into advertisements.

“Customer Content” has the meaning set forth in the Exhibit for On-demand Services, but also includes Advertising
Materials.

“Customer Data” has the meaning stated in the Exhibit for On-demand Services and Managed Services, but also
includes the following subsection (C):

16.1 (C) Ad Site visitor data gathered in connection with the delivery of Ads within the Ad Site(s).

“Distributed Code” has the meaning stated in this section 18 and applies in place of the definition of “Distributed
Code” in the Exhibit for On-demand Services and Managed Services. “Distributed Code” means HTML tags,
JavaScript code, object code, Visitor Identifying Code, or other code provided by Adobe to Customer, subject to the
terms of this Agreement, to enable Customer to:

17.1 use the On-demand Services; and
17.2 tag the Customer Site(s) or Ad Site(s) for use solely in connection with the On-demand Services.

“Flashbox Request” means each call made to Adobe's servers in connection with Customer's use of the On-
demand Services on the Ad Sites in connection with a specific Ad Campaign.

“Impressions” means the metric or count of an Ad delivered to Ad Site via a Flashbox Request tied to Distributed
Code deployed for a particular Ad Campaign.

“Network Partners” means ad network/publisher and/or ad serving partners of Customer and with whom
Customer has contracted (either directly or through its ad agency) for provision of Customer’s Ad content and/or
placement on the Ad Sites.

“DAA” means Digital Advertising Alliance.

“Reports” has the meaning stated in the Exhibit for On-demand Services and Managed Services, but it includes
Transmitted Data as well as Customer Data.

“Strategic Partner” means any third party entity that has entered into an agreement with Customer that:

23.1 authorizes the collection of data from such third party and the transfer of such data to Adobe and a
Targeting Platform;

23.2 authorizes Customer to access, use, display, and combine such data from the third party with Customer
Data and Third-Party Data in conjunction with the On-demand Services; and

23.3 incorporates Adobe’s required terms and conditions applicable to Strategic Partners, as set forth in this
PDM.

“Strategic Partner Data” means data collected from Strategic Partner Site(s) via the Distributed Code.

“Strategic Partner Site(s)” means current and future website(s) and applications that are owned by Strategic
Partner, contain Strategic Partner’s brand or logo, and for which Strategic Partner creates, maintains, controls, and
is responsible for the relevant privacy policy or related disclosures displayed or linked from such websites and
applications.

“Targeting Platform” means any entity (e.g., demand-side platform, ad server, or content management platform)
that has either entered into:

26.1 an agreement with Customer authorizing such entity to access and use Transmitted Data; or

26.2 a data access agreement with Adobe to access and use Transmitted Data. Adobe may be considered a
Targeting Platform if Customer licenses certain Adobe Technology (e.g., Adobe Media Manager Premium)
that functions as a demand-side platform, ad server, or content management platform.

“Third-Party Data” means data provided by a Third-Party Data Provider.
“Third-Party Data Provider” means any third party entity that has entered into:

28.1 a data provider agreement with Adobe authorizing Adobe to access, use, display, and transmit such third
party’s data on behalf of Adobe’s customers; or

28.2 an agreement with Customer authorizing Customer to access, use, display, and transmit such third party’s
data in conjunction with the On-demand Services.

“Transmitted Data” means, collectively, Customer Data, Strategic Partner Data, and Third-Party Data.
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30. “Visitor Identifying Code” means pixels provided by Adobe or third party service providers of Adobe that set, read,
and modify cookies to the browsers and machines of visitors to the Customer Site(s) and Ad Site(s), as applicable,
in order to enable Adobe or such third party service providers to identify Ad Site visitors, and is required for
Customer’s use of the On-demand Services for Ad targeting.

PDM — Adobe Media Manager: Audience Targeted Creative (2015v1) Page 4 of 4



%ﬁ?{lﬁUﬁva

7 K E PDM - Adobe Media Manager: Audience Targeted Creative (2015v1)

A PDM ICRREBSINEEHEBSLVY—ERFEFOTIV Y —EXTHY . ERXFAEH. AT FH—
EXBLUVIR—D FH—ERFHR. KN POM BLURETHE—ILRAT—F—DHEEFHIZHSILDELET,

P
1. Adobe Media Manager: Audience Targeted Creative - @ T4 X9 ) Foa >y

11 SA4t2RARA Y w4 : Adobe Media Manager: Audience Targeted Creative [&. 10004 > FL v 3
VHEETIA U RAHFEINTET,

12 FARYPYToay | SFELSELT—EY—RIZEDOWTA—TFTAIVRET AV FDESEE
TAI3TENTEFET, BERIE. WER - ELEEIZY FEREDA—TA IR ET AV M
BET 51012, TNEFNRDET AV M ODWTHHETA AT LA LET T L— FEERL
EEIHLZIIENTEET, TARTULAGERF, A—TAIVANEZED Web U A FE2EE
TBHIEIZKY, FDA—H Y A —TFT A4 I VRICEESIFTT, REVENLBLEEY VI A
T4 TEHETB=0C, AUTIVRH—ERIEZ AB TRMNBLUZEETRAMEEEBIZLE
ERR

13 R DOFIR E 1 —F—DHIBR : Adobe Media Manager: Audience Targeted Creative [&. Adobe Media
Manager Standard EBFAA L TERT S LIETEEE A

HNEAEEDS AU RAE&H

2. FAEVR  FUTFIV KR —ERELUVIR—T FH— tZﬁﬁ@%Z“”lﬁW&H7Ftbﬁ$
T55482R) 121K, BBE/ANA—FrF—HA F3EFENFET, ATV RFY—EXRBLUITHR—
H—EXEEDNE 2 £F 4 1B (BENIHFET IS5/ 2VR) TERIATWSTRTO rds%ff%-‘r“—
A1 12X, §RT rw«n—w T—31 BFEVY TE=ZFT—41 1 EFENET, L. BEHEN
BEA—FF—t LLEE=BTONSA T DD, 7 REIZHADDHEFEZMHETIHEFZREBLTLDS
BEIRONET,

3. SJAEVADEMHER : #2 T FH—ERBLUIR—P FH—ERFEDE 2 £FE 2B (S1tEY
ADHIB) DOFIPRIZ, UTOGEIEMENFT, LG FAVTIVEY—ERDLEES—YT 1071
e, BIEO—FZEUHEENDLELDHERATE, BEHRILEL—4Tas VJICEELTHUTI Y
RH—ERDYA FOVTUOYEREBEDHEFRT L ENTEET, | FoTIVFRY—ERD
LER—S T4 VI HEDFERICEAEL T, 8EHE. PEHY A FOREE (UT M4 MMIEER) &
WWET) E2—F Y reEENEREXF Y UR—VIZKYSNE-FREEZYFUOITIEMIZENT
DH., AT UVEIEHEEEZFERTEET,

4., ATy aBDAEE : BEHED Adobe® Test & Target, Adobe® Test & Target 1 : 1., Adobe Target, &
fzI& Test & Target DHEEEELT7 FEDERD S A U AL FEMBLTWSIBE. o TIY FY—E
ADYA MUY TR MIEETHA T Ly avidk, BEHKRICKD Test & Target HEEEDFEAICEEL
TaAHNE) VIR MERZEY—N—O—LOFEELFRIZHAONTEREINETST ., BEKRICK ST
UTIVKRY—EROFERICEELT, GEa—LELTHET IV TLyiavidk LBEYA L
TFEERILGEYA FOFRBEBEICH L TRELGI TV TZILDRTEHCLSICEGF SN X2 VT Y
FrDxT7IC&KYFEREINDIERXOHFE, FLEZTOMDOA DX ALIZE>THIESA-HER, BET
BILENLEY A FMIRREINBWMEGETH-TH, VIIRXFSNEEDELTHAONTET,

5 BET—A0KE : SEHROERICKY. 7RER. REDEGET—4%. 8FHKRICTRb->TE—7
TAVITIY M IH—LIZEELES. BERKE., RZNIZE DS BERDOER., RSN DITAT

PDM — Adobe Media Manager: Audience Targeted Creative (2015v1) 1/4 R—T



10.

DERB I CHRA, A RS540 &bl T—2OFERETITANV—ICEALTHRISNZERORR
TSSO T4R (AT 25E. DAABERFORANLGE) 2BF L CHEET -2 DERELEIHET S
(BB, 3—TT40T39v b T7+—L, FHEZOHOE=ZFICLE2NEMHLT) EXZAVE
ER

B=FF4TTSY R IA—LDER GET—227 FERI—4S5T4 09 T5y b T+—LALICE
BETBEF. TFTREDFAUSAVLER—FT A543 —T 2 —ROY—)LIZT I ERT BHEF.
FET7 FEDAVSAVLIR—TF a4 03— —RAOY—IILRTEEENERL-LKR— %
ZITMBENE. 3—5F T4 00 TS5 b IA—LFEFIMOE=ZFBIMNETHEBREAGZVEDE
LET, SBI2, BET—AIANEEF-REZOMOT—F2 EHEESN=RIC. TREQRFEHY—ER
ICEAELCHERTI=HIC7 FEICHBEZSIN5GE., EFREMIDZEELFHRMIZHTL, 0
T—REE=ZEBT—RERBENTET, 32— T4 V0TS99 b IA—LENLEBERIZL DRt
T—RDFER. FREFE2—5T400 TS9N I7+—LDOTH/A0—F=@FY—ERENLI. BF
BRICKBEET—F LMD T—2DOHEICDONT, ZFFERFIaIYFA—ILET., EFZEVETA,

TSANY—IZHTHEMEH . ATV R H—ERBEUTR— RFY—ERFBRDESE (T34
NY—) [CUTOEENEBMENET,

7.1 BES—TT407  BEROBEMARETHSHN. RERIZEET 25MERITOEERY
A bETOA TRV R —EREFERTHHE. BERKIT. 70T FH—EXDFERICE
ELT. DAA BERFORACHS BENHY FT,

72 BBA—r—8&URy FT—9 13— rF— BERE, BEBAA—FF—BLURY FT7—5
N—hrF—", BRAINDIEESLUVRE. A4 542, &6l ZHT HHEL DAA B X
DRAUZEL) [TRSZEICODVTEREZEVET, SHICEFHKE. BB/AA—r—&&U
2y bT—=ONR—bF—IZ/H L, TNENRDT A FTUTORBD TS AN\ —RY O—Z1R4H
SEHLEELHYET,

(A) ATIV Y —ERICEHELTIRESNSFERD. WESIVHERAICOVTHET 5 &,

(B) A TR FH—ERIZEEL TIREShAIFEHRIVRESNER SN D Z EITDOVWTESR (F
Tr790) 5%, FREIBEASNIESITEYERSNTWDIEEEEE FTh10) 7
SHaE. BAICRBI S L,

73 BAT—% : BEHIE. PEH. PEHROBRBNA—F—BXURy hT—9N\—FrF—, &5
VIZEBEHDE=ZBET 27045 —I2, ZREIZHLWLWALRDZBEAT—2 HEE, BMt, £
FZIEXRARREICLAWNS &, ESI2, BET—3%F. 32— T4 TS5y b ITA—LDRET
BT—RFIFE=ZFBY A BBTEIT—2E) VI FRIIHEERBETSHELT, BAA
T—AESIEHSELRVWLDELET,

FOMOBITE . Ao TFTIvY RH—ERBLUTR—C FH—ERHBDE6E (BITE) [TEHD

BERICLABHE LUVHEOEHIL. ULTOWThNICEET ABRITEICHLBERINET,

8.1 B—=T4 05Ty b7 +—LOFERICEET 2HE/N\—rF—DTA. F=ZHT—4270N
143 —DThA. FIEIEEHRDITA,

82 BET—ADFEHAOCRTR. FEEE/A—rF—, FZBT—270NM 45—, F2y kT—9/\—
fr—. HLLLIEE—H5TF4209T5Y b TA—LET FEBD. EET—F DXHAOERE,

BHRTEOMN AVTIVRY—FERBEUVTR—C FY—ERF8BDE 4 £F 1 HB)(2) BTE

FIXHRE THRODR) ICHREB NI EEBEHOERET. BB/ N— b F—H A b, LE. BEUVLEEYA

Mot BERINZET,

YR— b BEHFEOEVLGA VT FA—H—Ff-ERry hT—2EEBRYEFEIX. BFA—IL. T

FREDOEEREAN (EEFRORMEFET 9am~6pm) ICBFETEEHRDTHV Y bIR—T v —ITER

FTBIEIZEST, AVTIY U RFH—EREROT I ALY R—FIZBWEDOEBRZENTEET,

HAEEDS A U AEHIZHE T ENES

1.

12.

MNEE] L, BERICEYRBRENDIEEZERLEY . ChIZE, BMG (BT D) LEITY
TIADBNEFENETHA. ChIZRYFEEA,

EEFXF Y UR—2] L LEE (BEWK) FREABEHRIEETSIRBAICL - TERSINST «
RTVALETATSLEERLET ., LETDORBYMEEEBCHMLSED DT, TOTOT LD

PDM — Adobe Media Manager: Audience Targeted Creative (2015v1) 2/4 R—T



13.

14.

15.

16.

17.

18.

19.

20.

21.

22,

23.

24,

25.

26.

ATy avhABASARBEINET., FYUR—VICEBEDHBEALKRTH., BLUTFENE
BEINFY,

REYA ] L BERICRDOTRY FT—INRN—F—DNEEEZRTT D EEEEHRMLHAT
BIZEFRIL 1=, =D Web Y1 FEZEKRLET,

[E&ETTYTI] LlE. BEAOD7—rJ)—4, aF—, 79T4TURLEEDaAVTUOVEEKL.
BEIZEASNBZZFNALDIALVTUYIRTASENET,

[BEHEIVTUY] L. ATV R —ERFRICEDIERZAL. SHICHEEYTIT7ILE
BENFET,

[BEHRT—R] E1F. ATV FY—ERBLIUITR—C FY—ERMRIZEDHEZIEKRZHL, &
HIZUTDCDHNBEEHFET,

16.1 rc) IGE&EY A4 FNTILEREICEELTIE SN, LEYAM FOFBBEDT—%, |
MREI—F] (X, A¥ 117 BTHEESNE®KZELb, T U0TIYV FY—ERBLUIR—Y KH—EXR
185D BEREI—F] OERITKb->TGERINE T, (EEI—F] &I, KEZHOEEIZHRL. BFHK
BUTEITHEASEST7 FERBEHRICIRIT B, HTML 24, JavaScript A— K, #7219 ba— K,
ERTEI—FLGEODI—KZEKLET,

17.1 FoTFIU FU—ERXRFFRTLIE, BELU,

172 FUOTIVRY—EXRELBEELTHERATI2EMIIEVTOH. BEHFYA FOLREYA 25T
139 %,

lFlashbox YV TR k] &(E, HEDLEEF v UR—VICEHET ILEY M FTOBEKRICLKDA VT
VEY—ERDFEAICEELT, 7 FEDHY—N—IZ{Thhd&21—ILEEKLET,

41 oTLysav] LliF. BEDLEX Yy UR—VAIZTF IO SnE-BEaI— FIZlAT ST
Flashbox U TR FENLTILEEY A FMIERESNDLEDA M) v I F=IE#HEEKRLET,

Ry bD—=DR—bF—] EF BERICEDLEEIVTUYDEREFEREEY S bADTL—X
AUPDEOICEEHRANERE-FILEREBEZBELTENLE, BBEHROLESRY FT—2/3—+
F—ONRTYyorv—, FLRLBERENNA—FF—. L LLFZTASTRTEZEKRLET,

IDAA] & (%, Digital Advertising Alliance ZEB L E T,

TLIR— b1 &lF. ATV RFY—ERBLIUIR—C FH—EXMERIZEHEZEKRZHL, S HIC

BET—2 EBERT—ANEENET,

TBREE/A— b —] L. BEHRELUTORBDZNEHMELEE=EL-I2FERFRZEKRLET,

231 IOBE=ZENLGDT—EDINE., SHITHNDET—E2%7 FEBIUVAEA—45T425T5 vk
DA —LICEET B EIZTDNTHAT 5,

232 FUoFIURH—EREGHALT, E=ZBNIODT—RIZTIERTEIE. CHZEFABEL

URTT DL, EHITIDNDT R ERERT IELUVE=ZBET 2 LHlAEDES LIS
DWWT., BEKITHATT B,

233 APDMTHESIND LS I1Z. B/N—FF—ICBERASNS7 FEQRLELGEFHEHEAAND,

B/ S— b F—T—21 LlF. BEI—FENLTEB/AA—F—44 FhOIRESI-T—2 %2R
RLES,

TEEBE/S— b F—H A b1 &lF. BRRA—FF—DFAL, BEB/A—+—0TJ5 > FEEEDITZE
H. BETDTITAND—R) O—FFEET DRARICDONTHEHE/A— b F—HHEIL, #EF, 32+
A—LLTZDERZAES . BEBITFERD Web YA bEREFTTYSr—2a0&EBKRLET, Ch
SDTZANI—R) O—F=(FBRIE. HDMD Web 4 FEXUVT7 TV r—avhbRkRnErF)
VO ENET,

(B—5F4200 TS5y b7+ —L4] LI, UTORBDZHNEZHEL-EER (T FADTS Y k
TH+—L, BEY—N—FFaoTUoVEEBTSY b I+r—LEE) 2B%RLET,

26.1 PN BERRICEET —FNDT IV LREZDFEREHTT S LICET S, BEHREDEE,

262 EET—EAADTIEREFOFERIZDOVTOD, FREEDT—E2T7ILADEE., BEHEMN. T
TURATSY b Ir—L, BEY—/N—, FEFaVTFUOVEEB TS Y O+ —LE L THEET

PDM — Adobe Media Manager: Audience Targeted Creative (2015v1) 3/4 R—T



AEEDNDT FEFTS / O2— (Adobe Media Manager Premium ) [2DWWTS A U RFEIN-15
B. TREREA—5T4 20 T539 b I+—LERGINBGEENDHY FT,

27. TE=FT—4] LlF. FE=BT 270N AM 55—k YRBSINET—2Z2BHKLET,
28 E=ZFT—2TONME—] LIF. UTORBORNERHE LE=ZBLL2FEXREERLET,

281 7 FEDQBEHRICKRDO>THADNDEZEDT—EI~ADT IR, TNoDFER, RER. EEE7T
FEICEERIT 5. 7RELEDT—2 70N F—8E,

282 FUoTFIUVERH—EREGRALTHIMNBE=ZBDT—E~ADT I LA, ThoDFER. Xx. &
EEBERICHAT 5. BEREDEER,
29. [ERirT—42 ] &I, BEHRT—2. BEN—FrF—T—42, BLUVEZBT—IDORMEEKRLET,
30. TEAfEEEO—K] &lF. FREFRLERFRZFOE=FBY—EXRTONAM 5 —HIEHRTIEIEIL T, &
B. BEBEYA PSS EXUVEEY S FOFREEBED I SHOF—F=FarvEa—2—~D Cookie DERE.
Cookie DAY LIEEFITILDEEKRLET ., ChiTkY., ZFREFREFZOE=ZFY—EXTON
A E—KLEEYAS FOFBIBEEBETAENTEET, BEE— 45T VIBIZAVTIY FY—E
AEFERTHIEEHRICHETT,

PDM — Adobe Media Manager: Audience Targeted Creative (2015v1) 4/4 R—



	English
	Japanese

